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A Message from the Premier
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A Note from the Fire Marshal
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A Note from Our President

IT IS AN HONOUR AND A PRIVILEGE TO CONTINUE TO SERVE AS PRESIDENT OF FSWO FOR THE NEXT 2017/18 
term. My thanks and appreciation goes out to all members of FSWO for their support and confi-
dence in allowing me to represent and lead this wonderful organization� Having been with FSWO 
since its inception in 2009, I am overwhelmed at the continued progression we have made in-
cluding 2016 which provided another great year of growth for Fire Service Women Ontario� We 
have seen a surge in membership over the year, including many new members attending our 

Annual Conference and General Meeting� This could not have been done without the support of our 
members and the contributions of all of our generous sponsors�  

The 2016 Conference was held in Sarnia, ON at the Lambton College Fire and Public Safety Centre 
of Excellence, in November and received an overwhelming response� We were pleased to see many 
regular faces return as instructors and workshop leaders, such as Chief Jona Olsson, firefighter Aaron 
Fields, and retired Battalion Chief Dave Dodson� Aside from our variety of suppression focused pro-
grams, we also welcomed Cassandra Greer to discuss Communications, Inspectors Karen Rutledge 
and James Hind to discuss Prevention and Inspections, and Training Officer Pete Mazza to discuss 
training� We were also fortunate to have Deputy Chief Deryn Rizzi and Capt Lisa Reid with us to dis-
cuss the challenges and successes for Women in Leadership�  

During our Annual General Meeting we held elections for various positions within our Board� Some 
members chose to run for new positions to learn new skills, and others were ready to pass the baton 
to newer members ready to accept the challenge� We welcomed Pete Mazza, Cheryl Hunt, Pike Krpan, 
and student director, Taylor Wardhaugh� Collectively they bring a wealth of experience and leadership 
to the organization, and we are already planning what will be a great year for the FSWO community 
in 2017�  I want to thank our outgoing board members for their dedication and support; two of these 
members have been with us since the start of FSWO in 2009� Sue Jones and Sue Jones (yes, they have 
the same name but are differentiated by the affectionate names of “Big Sue” and “Little Sue”) both 
leave a legacy for their replacements to build on� 

Planning is underway for our 2017 Conference�  Please stay connected to us on Facebook, Twitter and 
our webpage for information as it becomes available�  Thank you to our members who took the time to 
fill out our post-conference feedback forms.  We take your suggestions and comments to heart, and will 
continue to provide the classes and speakers who we feel will bring the information and training that 
you have requested.  The diversity of speakers will allow us to fulfil our mandate to Educate, Encour-
age, and Empower our members and supporters�  

FSWO is starting 2017 with double the number of members we had only a short year ago�  We under-
stand and accept that the growth of this organization is a testament to the continued need for a focus 
of attention on diversity in the fire service.  We will be working hard with our partners in Ontario 
and beyond to do this, starting some new projects along the way that will benefit all members of the 
fire service collectively. 

On behalf of Fire Service Women Ontario Board of Directors I would like to thank all of our members 
and sponsors for your continued support and look forward to working with you all in the coming year�  
Please reach out to us at fswontario@gmail�com if you have any questions or suggestions�

LOUISE HINE SCHMIDT
FSWO President
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Meet the Board of Directors

PRESIDENT 
Louise Hine Schmidt

Acting Lieutenant,
Ottawa Fire Services

SECRETARY 
Lydia Wilcox
Firefighter,

Kitchener Fire Department

EDITOR 
Pike Krpan
Firefighter,

Hamiltonaa Fire Department

COMMUNICATIONS 
Michelle Reyns

Firefighter,
 Timmins Fire Department

VOLUNTEER 
Jackie Mussel

Firefighter,
Brock Township Fire Dept.

TREASURER 
Debbie Higgins
Deputy Chief,  

Toronto Fire Services

PROFESSIONAL DEVELOPMENT 
Cheryl Hunt 
Firefighter,

Ottawa Fire Services

DIRECTOR AT LARGE 
Louise Chen
Firefighter,

Toronto Fire Services

VICE PRESIDENT 
Allison Vickerd

Firefighter,
London Fire Department

REGISTRAR 
Tracey Shields

Firefighter,
Ottawa Fire Services

SPECIAL EVENTS 
Pete Mazza

Director of Training,
Welland Fire & Emerg. Services

STUDENT 
Taylor Wardhaugh

Preservice Education & 
Training Program,
Lambton College

Our 2017 Board of Directors is looking forward to making this year the best yet for 
Fire Service Women Ontario community through providing quality opportunities 
and resources! Get in touch to find out how you can get involved - contact details 
on page 64.
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Remembering Sara Rosen

written by Pike Krpan

THE FIRE SERVICE LOST ONE OF ITS MOST VALUABLE MEMBERS ON MAY 12, 2016 WHEN 
Toronto firefighter Sara Rosen fell to her death while mountain biking at Kelso 
Conservation Area near Milton, Ontario� Her passion for the job, for animals 
and for the communities we serve are fondly remembered by all who knew her�

Sara was a 15-year member of the Toronto Fire Service, most recently assigned 
to Station 443C. Fellow firefighter Laura McWade remembers Sara’s passion 

from her first days as a recruit. “Being the youngest [of the recruit class] she might have 
been intimidated by being young and female, but she really stood out with her vivacious-
ness,” she said. She was the type of firefighter who was always trying to better her skills 
and to mentor younger firefighters who came through her hall. “Any call we went to, 
no matter how major or minor, she put everything into every call,” remembered Cathy 
Smyth, another firefighter at Station 443. More recently, Sara acted as a City of Toronto 
Positive Space Ambassador to promote an inclusive environment for equal treatment 
and opportunities for all employees regardless of gender identity, sexual orientation or 
gender expression� Only a few weeks before her death, Sara met with Toronto Chief Jim 
Sales to discuss her ideas to promote the ambassador program goals. “She was passionate 
about equality and justice� She tried to encourage people to be more accepting of diver-
sity, she fought for it,” explains Jackie Gaistman, her partner of 8.5 years.

Also known for her love and commitment to animals, Sara advocated for the health, safety 
and rights of animals both on and off the job. Cathy Smyth remembers a particular call where 
Sara begged her captain not to clear the crew “until she got water for a dog that was chained 
up outside. It didn’t matter who needed help, she helped,” she explained. She also once ad-
ministered CPR to an animal at a fire scene. Her dog Brownie was her constant companion.

Being a firefighter was not the only professional goal Sara pursued in order to serve her 
community. Before her tragic death, she was poised to take a year of absence from the fire 
department to attend law school at Wayne State University in Detroit� She had been award-
ed a $15,000 scholarship� Sara wanted to study and advocate for the rights of the elderly, 
of minorities and also for the right to choose to die. Although a difficult decision to tempo-
rarily leave the fire service, she had wanted to advance her education and was passionate 
about advocating for social change and justice� Working for others was a way of life for 
Sara, who did fundraising for organ transplant, cancer, youth mental health, heart health 
among many other initiatives� She had even donated one of her kidneys to her brother�

Sara’s passion will not be easily forgotten� As she planned her legal education, she sought 
others to continue her work as a Positive Space ambassador with the City of Toronto� 
“She was very upfront and outspoken, she had an opinion on everything but she wasn’t 
abrasive or aggressive� She’d push buttons and she didn’t back down on what she wanted� 
She was always out in the forefront pulling for the little guy,” remembers Laura McWade. 
Sara had the qualities that all firefighters seek to have. Crew members continue to share 
stories of her around the firehall kitchen table. Her partner Jackie reminds us - “care for 
each other, be generous to each other, live each moment as if it was your last, because 
Sara lived with complete passion and compassion. That is the legacy she leaves us.”

Pike Krpan has been a firefighter with Hamilton Fire Department since 2013. She is cur-
rently serving on the Fire Service Women Ontario Board of Directors as the Editor and 
is the lead organizer of Camp FFIT Hamilton.
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Camp FITT

CAMP FFIT IS THE FLAGSHIP CAMP OF FIRE SERVICE WOMEN ONTARIO, OPERATED BY OTTAWA FIRE SERVICES AND DIRECTED BY FIRE PRE-
vention Officer, Sue Jones. Camp FFIT is the first of its kind in Canada to offer a weeklong firefighting camp to teenage girls 
between the ages of 15 and 19� Since its inception, Camp FFIT and Fire Service Women Ontario members have assisted others 
in Vancouver, London, Burlington, Timmins, Hamilton, Vaughan and Mississauga with the preparation of their own camps�

Camp FFIT began as a grass roots recruitment tool, to introduce the career of fire fighting to young women. Ottawa Fire Ser-
vice members, Sue Jones, Louise Hine-Schmidt, and Carissa Campbell-Darmody travelled to Utica, New York to meet with 

FDNY firefighters, Lt. Anna Schermerhorn-Collins and Capt. Michele Fitzsimmons, as well as others and participate in Phoenix FireCamp. 
With great support from Ottawa Fire Services’ Management team the development of the camp began� After approximately 13 months of 
research and preparation, Camp FFIT held its inaugural camp in 2010� The instructors and camp volunteers are women and men from Ot-
tawa Fire Services, as well as firefighters from neighbouring communities, and recent graduates from a Pre-Service Firefighter Program. 

cont.
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Camp FFIT also partners with community agencies, such as La 
Cite Collegial (in the past) and currently Algonquin College, for 
the use of their Personal Protective Equipment (bunker pants 
and coats), and Frontline Financial Credit Union who sponsors a 
Barbecue lunch on our final day of camp before graduation. The 
participants are also fortunate to hear from guest speakers from 
Ottawa Paramedic Service, Ottawa Police Service, Wildand fire-
fighters, and Canadian Military, as well as high calibre athletes 
and motivational speakers� 

Camp FFIT Director and Coordinators take care of the applica-
tion and registration phases, reading all applications and making 
choices based on pre-set criteria� 24 participants are chosen to 
attend and placed in four platoons based on age� During camp, 
the young women learn about Personal Protective Equipment 
(PPE), Self Contained Breathing Apparatus (SCBA), climb lad-
ders (ground and aerial), rappel from the 5th floor of the training 
tower, perform search and rescue, extrication, fire extinguish-
ment, as well as taking part in physical fitness training, and learn 
about good nutrition and self care� 

The camp has been operating in Ottawa for seven years, seeing 
164 young women from across the province, and as far as Cali-
fornia and Nova Scotia, complete the program� Although many of 
the young women are still in Secondary School, at least 22 have 
gone on to complete the Pre-Service Firefighter Education and 
Training Program at an Ontario College, or have completed simi-
lar programs at TEEX in Texas, and FESTI in Toronto� 14 oth-
ers have become volunteer firefighters in their communities and 
another 13 have applied for a fulltime position with Ottawa Fire 
Services, as well as other Ontario departments� 

Camp FFIT has been recognized as a ground breaking, award 
winning program, winning the City Manager’s Award of Excel-
lence, the highest honour bestowed upon a City of Ottawa em-
ployee, nominated for an Equity and Diversity award, awarded 
the Mayor’s Agent of Change Commemorative Coin, and recog-
nized by the Association of Municipal Managers, Clerks, and 
Treasurers of Ontario (AMCTO) as part of the award winning 
Fire and Paramedic Diversity Program� 

cont.



JOIN US FOR BRUNCH
91 Front Street East, Toronto ON M5E 1C3

www.facebook.com/PaddingtonsPump

LEO A. KINAHAN
BARRISTER & SOLICITOR

DEFENCE FOR ALL CRIMINAL OFFENCES

WWW.KINAHAN.CA

603 Davis Dr, Suite 104, 
Newmarket, ON, L3Y 2P7

Call: 905-836-4095
24-Hour Pager:1-888-865-2232

Deer LAke 
first nations school

P.O. Box 69
Deer Lake, ON
P0V 1N0

t 807-775-2055
f 807-775-2220

Supporting the 
Fire Fighters of Ontario!

Lowest tanning Prices in BurLington!
} Visit BronzeBeachstudio.com for detaiLs |



210 Hess St. South, Hamilton, ON L8P 3P2
www.i2bglobal.com

1256 Benner Ave Fort Erie, ON  L2A 4P1
905-991-0577  |  www.enercareinc.com



22    fswo.ca

Camp FFIT Hamilton

THE 2ND ANNUAL CAMP FFIT (FEMALE FIREFIGHTERS IN TRAINING) TOOK 
place at Hamilton Fire’s training facility from October 16-18, 2016. 
Twenty young women aged 16-19 took part in three physically and 
emotionally demanding days of introductory firefighting training. 
The program is designed to encourage young women to consider 
a career in the fire service. How-to sessions include basic search 

and rescue, aerial operations, ladder raises, hose advance techniques, SCBA 
training as well as guest speakers on fitness and nutrition. Hamilton’s pro-
gram is modelled on other programs in Ottawa and London, all supported by 
Fire Service Women Ontario (FSWO). The Hamilton Fire department fully 
supports the program and Local 288 provides a donation for healthy lunches. 
Humber College partners to provide bunker gear for the participants�All in-
structors are qualified firefighters from a variety of departments, including 
Hamilton, Brampton, Oakville, Toronto, London, Kitchener, and Markham� 
Some graduates from the first year of Hamilton’s Camp FFIT program have 
already gone on to further training in fire and paramedicine.

Camp FFIT Hamilton 

Camp FFIT Hamilton is a three day program offered to young women be-
tween the ages of 16 and 19� It is operated by Hamilton Fire Department, 
spearheaded by firefighter Pike Krpan, and runs later in the year, in October. 
Each year, 20 young women attend the program, taking part in three physi-
cally and emotionally demanding days of introductory firefighter training. 

The program is instructed by qualified firefighters with Hamilton Fire Depart-
ment (HFD), as well as neighbouring departments, such as Brampton, Oakville, 
Toronto, London, Kitchener, and Markham� The program is designed to en-
courage young women to consider a career in the fire service. How-to sessions 
include basic search and rescue, aerial operations, ladder raises, hose advance 
techniques, SCBA training, as well as guest speakers on fitness and nutrition. 

Hamilton’s program is modelled after Camp FFIT (Ottawa) and Camp FFIT Lon-
don, and all are supported by Fire Service Women Ontario (FSWO). The camp is 
fully supported by the Hamilton Fire Department management team as well as 
the Association, Local 288, who provides a donation for healthy lunches. Hum-
ber College has also partnered by providing bunker gear for all participants� 

Camp FFIT Hamilton’s instructors look forward to continuing the camp 
and following the progress of their participants� Some young women from 
the first camp have already gone on to further their training in Firefighting 
and Paramedicine�



LG Alert™ Rollover Warning System
• Visual and audible alarms
• Cornering and side slopes
• Increased driver awareness
• Proven technology
• Retrofits to any vehicle
• Installs in less than 1 hour 
• Can be used on trucks with 
  Electronic Stability Control
• Recommended on all refurbs

Stability Dynamics
10 Trent Drive, Campbellford, ON 
(705) 653-0775 
info@stabilitydynamics.ca

Safe to Dig
3167 Tatlock Road
   RR#2  Clayton, ON
       K0A 1P0

613-256-1024

ARRESTED? ACCUSED OF A CRIME? 
CALL NOW AT 416.781.1148
24/7 FREE INITIAL CONSULTATION

1810 Avenue Rd, Suite 200
Toronto, Ontario M5M 3Z2

www.masstsang.com

1A - 1575 Bishop St N
Cambridge, ON N1R 7J4
Phone: 519-622-4872
www.jeaklogistics.com

A Premier Trucking Company offering both refrigerated & dry van services

Your wholesale distributor for leading 
manufacturers of automation, electrical, 
and communications & data products.

1.800.GRAYBAR   .   info@graybarcanada.com   .   www.graybarcanada.com

Elgin Furniture
97 Talbot Street East,

Aylmer, ON  N5H 1H3
(519) 765-1660

540 Clarke Road, Unit 14
London, ON  N5V 2C7
(519) 659-8686 Ext. 303 • (800) 429-7728
Private Fax: (519) 472-9255
Email: jon.mills@applicanttesting.com

w w w . a p p l i c a n t t e s t i n g . c o m

Jon Mills
B.A., CHRP
President and
General Manager

M A T C H I N G  P E O P L E  T O  P O S I T I O N S

ConstituenCy offiCe
2250 Bovaird Drive east, unit 515, Brampton, L6R 0W3

email: hmalhi.mpp.co@liberal.ola.org
Phone: 905-495-8030 • fax: 905-495-1041

harindermalhi.onmpp.ca



A Diff erent Kind
of Fashion Mission
The thrift superstore with 
a community conscience.

In Oshawa: 1199 Ritson Road North  |  valuevillage.com

3293 St. Etienne Blvd. Windsor, Ontario
Phone: 519 946 0800

Web: www.technophar.com

A Canadian company specializing in the 
design, development and manufacture of 
Hard Gelatin Capsule Machines and Soft 

Gelatin Encapsulation Machines.

Dulux Paints, store 519, 50 King George Road, Brantford
519 753 4351   *   www.dulux.ca



A Note from Our President

March 2017    25    

Camp FFIT London

CAMP FFIT LONDON COMPLETED ITS THIRD YEAR THIS PAST SUMMER (2016). IT IS MODELED AFTER CAMP FFIT ORIGINATING IN OTTAWA, 
ON� To date, 60 young women between the ages of 15 and 19 have completed the program, some with aspirations of becoming 
a firefighter, others obtaining information about the service, while increasing their own self confidence and self awareness. 

The camp is spear headed in London, by firefighter Allison Vickerd with a team of men and women from London Neigh-
bourhood Children and Fire Services, as well as firefighters from surrounding communities. Allison is the Vice-President of 
Fire Service Women Ontario and also an adjunct instructor at Lambton College� The camp also utilizes students who have 

recently attended a Pre-Service Firefighter Education and Training or Fire Science program as mentors. The volunteer contingency of 
both firefighters and students is well over 30, with those giving of their time making this program a true success. 

During their time at camp, participants learned about different divisions within the London Fire Department, such as Prevention, 
Education, Communications and Training, as well as hands on training on the fire grounds. These young women also received their 
CPR Level C certification.

Camp FFIT London is well supported by both management and the London Professional Firefighters Association (LPFFA).
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Girls in Gear Timmins

GIRLS IN GEAR IS A TWO DAY PROGRAM FOR YOUNG 
women, age 16 and older, who have an interest 
in Emergency Services, including Firefighting, 
Paramedics, Police, Dispatch� Participants are 
given an opportunity to experience hands on 
basic use of specialized personal protection, 

health and fitness training, search and rescue skills, fire 
extinguisher training, emergency medical response, spe-
cialized response equipment with ORNGE, as well as dis-
patching and radio communications� 

The participants are led through sessions by female re-
sponders working within their respective careers, from 
Whitney Volunteer Fire Department, paramedics from 
Cochrane District Social Services Board, ORNGE Air 
Ambulance, and officers from Ontario Provincial Police. 
They suit up in Fire fighting PPE (Personal Protective 
Equipment), learn about SCBA (Self Contained Breathing 
Apparatus), and participate in a search and rescue exer-
cise� They also learn about the use of an AED and CPR, 
treatment of patients in the air, as well as working with a 
forensics team for fingerprinting and learning the science 
behind police investigative techniques� 

Girls in Gear has just completed its second year, seeing 
nearly 60 young women complete the weekend experi-
ence. The program’s organizer, Michelle Gervais is a fire-
fighter with Timmins Fire Department, a professor with 
Northern College Emergency Service Programs, and a 
board member with Fire Service Women Ontario� She and 
other Girls in Gear instructors enjoy seeing young women 
accept new challenges over the weekend and realize they 
have the potential to compete for positions in Emergency 
Services Careers�
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Aaron Fields, In Conversation

A A RON F IEL DS H A S L I V ED A L IF E MOS T W OUL D ONLY E X PERIENCE T HROUGH T HEIR T EL E V ISIONS . 
At first, he may seem brash and tough, but further observation shows the only intimidating 
thing about him are his Bachelor degrees in History and Linguistics�

Aaron was raised in a tough Seattle neighbourhood by his mother, Cathy and his father, Lee who 
is also a Seattle firefighter. He says his personality is an even split between the two. He gets his 
love of philosophy and thoughts of systems from his dad, and his ability to look at things from 

a different perspective from his mother. He hates to lose at anything, which he also attributes to his mother. 
Aaron jokes that her favourite quote is “Without the threat of violence there is no such thing as a civil society.” 
Firefighting is a family affair, as he and his brother, Ryan, both followed their father into the fire service. 

Aaron’s work through Nozzle Forward is as much a reflection of his life as it is a training session. It’s pas-
sionate, hard hitting, and aggressive, punctuated by personal stories of loss and hardship, as well as love and 
devotion� It is multi-layered and all about the angles�

What’s most interesting about watching Aaron and his team is the energy they exhibit and willingness to get 
in close for the lesson. Not one of them appears boastful or arrogant, but each shares an earnest confidence 
that is instilled in their students� 

written by Sue Jones

cont.
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aaron fields cont.

cont.

Aaron (Seattle Fire Department) brought members of his team of 
instructors, including Maggie Blackwood (Portland Fire Depart-
ment) and Nate Jamison (Denver Fire Department) to Sarnia, 
ON for the Fire Service Women Ontario  (FSWO) Annual Confer-
ence� This was their second trip to work with FSWO and many 
had noticed that something had changed� Change is not likely the 
best term, as when this was brought up to Aaron, he eloquently 
stated that it was a continuation of the relationship, “the second 
sentence in the conversation”. 

The Nozzle Forward instructors are a tight group of friends� 
Aaron refers to them as the cadre� Becoming a member of the 
cadre does not include a “train the trainer” course. “Developing 
the cadre involves being friends first. They just kept showing 
up and as we got to know them we recognize their potential to 
lead.”  They’ve never lost an instructor due to ill will, it’s always 
been about family or other life commitments� Before becoming a 
member of the cadre, each of them has been through the course 
at least 12-15 times� It’s obvious they are close and they share this 
closeness with the new students; part of why people enjoy the 
program so much is because they feel included� The instructors 
are “ambassadors of their culture and advocates of a skill set. Not 
the culture we inherited, but the culture we would like to see.” He 
notes that firefighters often talk about brother this, or sister that, 
and don’t necessarily behave in that manner� Something that can 
sometimes be forgotten is the quote he and his cadre work hard 
to instil, “The Mission, The Crew, and Then Me.”

The Nozzle Forward program was first developed out of need for 
more; more training, more understanding of risk, and more com-
mitment to each other� Twice in Aaron’s life he has felt completely 

helpless� Once was during a health scare with his wife Rhonda, 
early in their 23 years together, and the other was when he thought 
he had lost his father in a fire. Being the son of a firefighter, he al-
ready had an idea of the stakes involved, knew the feeling of wait-
ing for a call, and the perspective of being on the receiving end� 

When he became a firefighter, he told himself that “Good enough 
wasn’t good enough…ever!” He wanted to work his hardest to keep 
“that call” from happening. Not long into his career he was involved 
in a tough fire. He was trying to move from the living room through 
a short hallway back to the kitchen and he couldn’t make it. The fire 
was not going out, and when he shut down his line, the fire would 
come back up over him� His burns were not severe, blistering to 
his scalp through his gear, and a light burn to his face, but it was 
enough to scare him, “It really freaked me out because I was doing 
what I had been told to do� It was like the cold splash of water on the 
face, ‘Oh, you’re not as prepared as you thought you were.’” It was 
after this experience that he recognized there was a hole in their 
training� Where some components were very strong, others were 
weaker� He spent time learning from other instructors, travelling, 
taking courses and reading� The Nozzle Forward is a combination 
of things he has learned from mentors over the years, and imple-
mented additional improvements to further simplify the training� 
He looked at different methods, found what they had in common 
and applied his own background from athletics and firefighting.

He then got involved with the Training Division, as he found he 
wasn’t getting enough drilling on his own� He knew, from his 
years as a high level competitive wrestler, what it took to perform 
at a high level� He had never intended to instruct, that became 
an accidental byproduct� He simply intended to get very good at 

cont.
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aaron fields cont.

his job and continue to improve through dedicated training� He showed the 
program to a few people in a training environment and was asked to teach 
a class� In the beginning, he found he didn’t have the language to articu-
late what he had learned and also taught himself through countless hours 
of modifications and trial and error. He understood the material and didn’t 
need to refer to it until he began to teach. “Referring back to it has given me 
the insight to constantly rework well known paths, leading to technical im-
provement. It gets simpler, it doesn’t get more complex.”

Over the first few years, the courses grew from a few, to 20 and eventually 50 
participants, resulting in a need to bring in additional resources� Estimates 
indicate there are about 10,000 people and approximately 250 departments 
that use either large pieces of the curriculum or the program in its entirety as 
their basis for how they stretch and move hose lines, and the language they use�

“The difference between the world class athlete and the recreational player 
is the number of reps, the purposeful practice and how the practice is orga-
nized.” Aaron and his cadre go into every class as if it’s their last, with com-
plete commitment, “no holding back.” He says it’s okay if that makes some 
people uncomfortable, “It’s not done for approval, it’s for continuity and the 
creation of a standard of not only how we’re going to do things and why, but 
how we should be behaving. It’s not about the fires you’ve been on, it’s about 
the next fire you’re about to have.” 

“There are good firefighters, and what they have in common is compassion, 
humility, and work.” 

Not only does The Nozzle Forward focus on physical practice, but there are life 
lessons, and a reality to the work� Compassion, humility, and work are words 
you will hear often if attending one of the Nozzle Forward programs� These 
words seem to transcend through every aspect of Aaron’s program, career, and 
personal life� He is adamant in his beliefs that there should be no model or ste-
reotype of a firefighter. For instance, last year, for their first training sessions 
with FSWO, Aaron recalls walking in wearing work pants, and shirt, flip flops 
and a bit more than a five o’clock shadow. “There seemed to be a moment of 
panic, ‘What did we sign up for?’, because it was different than what they were 
used to.” He admits that some of that is done on purpose, as we can fall victim 
to pre-qualifying based on appearances� Aaron says he would hate to lose the 
opportunity to get the best firefighters based on unspoken, antiquated norms. 
He believes in an inclusive fire service, “If we don’t have equal access to the 
best, most suited people, we can’t be the best department.” He states further 
that a specific look, upbringing, or past time does not create a firefighter, it’s 
what’s in their heart and head. “Bigger bodies may have an easier time with 
some things, but good technique can make a smaller body better.” He recalls a 
time a gentleman who had been a professional basketball player attended his 
class. “He isn’t fitting down a hallway,” which is why he’s on the truck (aerial)! 
“I’m an elitist, I want the best, whomever that is, is good with me.”

As most departments are still struggling to hire beyond the national average 
(both US and Canada) of 3-4% women, one thing Aaron finds interesting is the 

cont.

cont.
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coordination & collaboration cont.

difference between teaching his department courses and teach-
ing at Fire Service Women Ontario� Although there are men in the 
class, the majority are women� One thing he and the other instruc-
tors have noticed is the overall fitness level of the participants at 
FSWO, on average, is higher than most classes� He feels that wom-
en coming to the conference are some of the best and recognize the 
macho component to the job. “They know strong, fit people have 
an easier job” The average size is smaller, but fitter. “The program 
doesn’t have to physically slow down, there aren’t people at the 
edge catching their breath.” He says it’s refreshing to see women 
not having to fight through the social coding he sometimes sees 
with men. “A guy, his social coding, even when making errors, is to 
say, ‘I got it,  I got it,’ eventually opening up to correction� A woman 
is more apt to take the time to learn and be immediately open to 
correction.” It pains him to hear women share stories stating they 
don’t feel connected or like they don’t belong in their departments, 
and can’t help but wonder why others aren’t taking the time to get 
to know these women, to “see past the pre-conceived notions of 
what their gender means” and allowing them to be themselves in 
their environments. “You shouldn’t have to fit in for their comfort.” 

Aaron finds the atmosphere of the FSWO Conference fits well 
with The Nozzle Forward ethos� He says the conference does a 
good job of building a familial vibe; the social activities, becom-
ing friends, “it has a real community feel.”  He is very proud of 
his FSWO lifetime membership, given to him at this year’s an-
nual Conference. He’s not one for joining groups, “but this really 
means something to me because of what the organization is do-
ing.”  At most of his courses, he will connect with a few people 
who will stay in touch, but after leaving an FSWO conference, he 
feels he has 30-50 new sisters, a number of which he would take 
on  his engine with him tomorrow� This year, to add to the fam-
ily, he offered a bursary to six young women who are currently 
enrolled in a Pre-Service Firefighter Training program to attend 
the course and the weekend conference� 

When asked about advice for new firefighters, he is clear that it’s 
important they understand the risks. “Most people talk about the 
risk, but don’t actually know what it is� Most of the risks we see 
are chronic risks, such as heart disease, cancer, and PTSD lead-
ing to suicide� It’s been going on for a long time and only now 
is it starting to rightfully get press.” He continues to state that 
these are risks assumed by the firefighter, they are not forced into 
it� They must recognize that there are inherent risks and if not, 
“that’s not the job’s fault.” He feels the fire service needs to start 
looking more closely at saves, to really look at the risk benefit 
analysis� He believes risk cannot be discussed without knowing 
the benefit, conservative estimates are tens of thousands of peo-
ple have been saved directly and indirectly through the actions 
of firefighters. “You assume the risk, not by going in the building, 
but by getting on the rig, turning on the lights and driving to the 

call� Risk isn’t managed by fear, it’s managed by competence  and 
caution� It doesn’t come from paying attention to the promotional 
exams, it comes from paying attention to your fire ground skills.” 

“Speak with your families.” He feels more should be done to make 
families aware of the costs involved, especially regarding PTSD 
and suicide. These come from repeated trauma, “working on in-
fants, pulling people out of fires; it’s a mental cost.” Physical costs 
are easier to see, and predict; potential burns, ceiling collapses, 
smoke inhalation, to “simply stepping up on a a rig that gets higher 
and higher to accommodate bigger suspensions� An engine is not a 
tool box, it’s a hose wagon. Firefighters of all sizes need to be able 
to work efficiently, quickly, and ergonomically.” The risk may be 
small, but it must be assumed. “We’re giving up part of ourselves; 
emotionally, physically, and spiritually, and that has a cost.” 

There is a reward with this risk� Recently Aaron has been able to 
articulate his thoughts on this after a conversation with a 7 year 
old girl at his son’s school� She asked what he likes about being 
a firefighter. After some thought he said, “it is the job of doing 
what is most noble, which is the act of being humane� We are as-
suming someone else’s risk for their life and their property, and 
there is value in both of those� We get to be the problem solvers, 
we get to have a self identity based on helping people.” Aaron fur-
ther elaborates that he has never had to compromise his ethics or 
value structure to pursue his profession�

And what about the fabled work/life balance? Aaron and his wife, 
Rhonda have been married for 23 years  and they have two chil-
dren, Liam who is 12, and Hugh who is 8. His commitment to his 
marriage, his kids, and his job is 100%. “It’s not a pie chart, there 

cont.

cont.
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are no quarters, it’s an exercise in mindfulness, being fully pres-
ent.” He does not do work or Nozzle Forward when the kids come 
home from school� He states that he is not their friend, but their 
advocate, “I’ll be their friend when they’re older,” and he doesn’t 
believe in passive parenting. “That doesn’t mean you can’t be 
spontaneous, but spend time with intention, not frivolously.” 

He says that his family gets it� There are times when the kids 
may say, “Oh, you’re going on the road again?” but they share the 
successes as a family, read letters from participants, and see the 
value in teaching others� His oldest son, Liam, has said to him, 
“I’m okay with letting people borrow you, if it means they’re more 
likely to go home to their kids.”  Hugh, seems to have other plans, 
“When you go, we should go too!” (spoken like a true firefighter). 
The boys never question what he does� He says they are already 
making decisions on their own, they have a great moral compass 
and he raises them deliberately to be better than himself� 

His decisions are based in mindfulness� It’s about complete com-
mitment and knowing what is flexible and what is not. He enjoys 
being very involved in his kids’ lives� Aaron works in a busy hall, 
but after some rest and errands, his schedule of 24 hour shifts, 
allows him the daytime hours with his family that other careers 
don’t. Shifts are not flexible, nor is school, or family work, but 
Nozzle Forward is flexible and so he will schedule it around his 
work and family�

This interesting mosaic of Aaron’s life leads to thoughts on many 
topics, incredible insights, and a knowledge that goes beyond any 
hallway in a fire. He never meant to be an instructor, and yet this 
seems to be the very thing that makes him unique� He is humble, 
honest, and engaging� His hopes for this program are that it con-
tinues on and continues to get better long after he’s retired� He 
knows there will come a day when someone will learn this style of 
hose as their first step, perhaps with the student bursaries, some-
one already has� Aaron will have retired and these new partici-
pants will have learned from the program at its highest level of de-

velopment� They won’t have gone through the decades of starting 
points, but he hopes they also won’t see it as an end point� 

“At the end of the day, the humility factor of the fire triangle of com-
passion, humility, and work is that those rigs roll regardless of who 
is on it.” He knows there will be a day when no one will remem-
ber Aaron Fields or The Nozzle Forward, but they will be doing the 
work. If he comes back 20 years after retirement and sees firefight-
ers training on the same scenarios, he will know he has failed. “They 
should be adding spokes to the wheel so they roll through the mud, 
not just taking out spokes and replacing them� It’s the continuity 
of connection from those who came before us and those who come 
after us. If you begin a sentence regarding the fire service with a 
personal pronoun, you have by definition, missed the point.”

“Your actions are bigger than you.”

“How you behave is bigger than you.”

“The mission, the crew, and then me.” 

Aaron Fields has been with the Seattle Fire Department for 17 
years, has been running the Nozzle Forward program for 10 
years, and is a Lifetime Member of Fire Service Women Ontario. 
After the recent presidential race, he also jokes that he is looking 
for a Canadian family to adopt him and his family! 

Written by Sue Jones - Sue is a Fire Prevention Officer with Ot-
tawa Fire Service, after serving her community for 8 years as 
a firefighter. She is a Fire Service Women Ontario co-founder, 
served on the board for the first 7 years and is the Director of the 
inaugural Camp FFIT in Ottawa.

cont.
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Lambton Students Make Their Mark on the World Stage

LAMBTON COLLEGE IS WELL KNOWN FOR ITS PRE-SERVICE FIRE-
fighter Education and Fire Science programs, as well as 
their state of the art training facility, Fire and Public 
Safety Centre of Excellence� Something else they have 
been increasingly known for other the years is their Fir-
efit Combat Challenge team. 

This year is no different, with an incredible turnout by the Women’s 
team comprised of Rachel Hunchak, Ashley Uniac-George, Paige 
Heron, Mackenzie Baker, team captain Courtney Surridge, and 
coached by Sue Patrick� This team of young women narrowly missed 
competing for gold at the Scott Firefighter Combat Challenge World 
Championships in Montgomery, Alabama by three seconds, achiev-
ing the Bronze medal on the world stage� Not only are they working 
hard in class and on the fire ground, they are spending hours on 
physical training and Combat Challenge prep each week� 

The young women come from cities across Ontario and formed 
their team while studying together at Lambton College� They have 
all completed their Pre-Service Firefighter one year program and 
are currently enrolled in the Fire Science program for an addi-
tional 18 months. They are learning such things as high angle res-
cue, hose handling, confined space rescue, vehicle extrication, RIT 
(Rapid Intervention Team), hazardous materials, patent care, and 
fire apparatus operations, but with the Fire Science program, they 
are spending more time on theory� Although their backgrounds 
may be different, their desire to serve their communities, be fit and 
active, and their commitment to excellence is shared� 

The team trains together three days a week, between the Lambton 
College Fire School, OHL Sarnia Sting hockey arena, Oakville Fire 
department tower, as well as in the gym 5 days a week� In 2016 they 
competed in four regional competitions in Wasaga Beach, Napa-
nee, Port Elgin, and Oshawa, as well as Nationals in Calgary, Al-
berta, and the Scott World Firefighter Combat Challenge in Mont-
gomery Alabama� As a team they have earned four Regional Gold 
medals, one National Silver medal, and the World bronze medal�

Ashley Uniac-George is from London, ON, Kettle Point First Na-
tion� She always knew that she wanted a career that was public 
service related� She began with the Police Foundations program at 
Lambton College, and although she enjoyed the program she didn’t 
feel it was the career for her. She finally garnered the courage to ap-
ply to the Pre Service Firefighter program and within a month she 
was in love with the aspects of the job� She knew she had to work 
hard to be competitive and was willing to take on any extra train-
ing to make her an excellent recruit� She’s enjoying the Fire Science 
program because she now has a better understanding of what hap-
pens during a fire, making her more confident during live burns. 

written by Sue Jones

Rachel Hunchak, Ashley Uniac-
George, Paige Heron, Mackenzie 

Baker, team captain Courtney 
Surridge, and coach Sue Patrick 

bring home the bronze!
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lambton students cont.

Ashley’s father, Victor Uniac, is a firefighter with Kettle 
Point Fire Department, which has offered her opportuni-
ties to volunteer at events throughout the year� She has 
also volunteered for numerous Muscular Dystrophy Boot 
Drive, the Fire Service Women Ontario conference, and 
other activities involving troubled youth in her commu-
nity. Ashley’s parents, “especially my mom” have pro-
vided great inspiration for her. Otherwise, she finds it 
hard to pin point specific people, “Every single person 
who I have had in my life whether they’ve influenced me 
negatively or positively, has helped to shape me into the 
person I am today. I thank them all.” 

When it comes to Firefit, Ashley admits there were people 
who didn’t think she would be able to do it� This pushed her 
even harder to better herself and compete� Eventually, in-
stead of training to spite people, she did it for the love of 
the challenge� She feels a mix of emotions before compet-
ing, but when they raise the flag to signal the start of the 
race, she says she goes on auto pilot. “The best feeling is at 
the end after you cross that line and have your teammates 
right there cheering for you, I can’t even put that feeling into 
words.” Ashley says the support from the full time and vol-
unteer firefighters makes the sacrifices to compete worth it.

Rachel Hunchak is from Kitchener, ON. She first felt 
the tug of becoming a firefighter when she was involved 
in an accident as a high school student� She knew she 
wanted to be able to help others the way she had been 
helped on what felt like the worst day of her life. “Help-
ing others and always having something new to learn 
as well as the physical aspects of the job are what make 
firefighting appeal to me and I can’t wait to start my ca-
reer so I can do that.”

Rachel completed her high school co-op with the Chil-
dren’s Safety Village in Cambridge, helping elemen-
tary school students learn about fire safety. She has also 
worked at the Lambton College Fire School in the summer 
and has recently attended Aaron Field’s Nozzle Forward 
program at the Fire Service Women Ontario conference, 
taking in as many aspects of the fire service as possible. 

Rachel felt Combat Challenge would be a natural exten-
sion of her high school athletics� She enjoys individual 
sports, being a wrestler in high school, because she can 
hold herself accountable for the outcomes� She is com-
petitive and enjoys knowing the results will depend on 
the work she puts in� She admits to feeling nervous in 
the individual races, but also excited� She is always look-
ing for one thing she can do a couple of seconds faster 
to improve her time� She feels less nervous during relays 
and tandem races; she calls those the “fun parts of it,” 
knowing what she needs to do to get the job done. “To 
be so highly ranked as students feels awesome� It think 
it really shows all of the hard work we put towards it and 
the sacrifices we make as a team to succeed.” 

As well as their Relay Team achievements at Worlds, 
Ashley Uniac-George and Rachel Hunchak competed 
in the Women’s Tandems, finishing with a 7th place 
finish� Rachel went on to compete in the Mixed Tan-
dems with Oakville firefighter Matt Longwell, also 
with a 7th place finish� 

Paige Heron is from Burlington, ON� She knew early on 
that a career working in an office was not going to be for 
her� It was her parents who read an article about a camp 
put on by the Burlington Fire Department, B-FFIT, 
modelled after the first Camp FFIT in Ottawa. She 
wasn’t sure she would be able to do it, but was accepted 
to attend and fell in love with the idea of a career as a 
firefighter. The following summer she applied and was 
accepted to Camp FFIT in Ottawa where she was able to 
see that firefighting would be a great fit for her. During 
her week there she realized that gender is not a deter-
mining factor to being a firefighter and “how amazing it 
is to be a part of the firefighting community.” 

Paige knows that being a strong candidate means having 
a resume and experiences that helps her to stand out� She 
enrolled in the Fire Science program to gain additional 
skills and continue the education that will help make 
her competitive� After graduation she is considering the 
Paramedic Program or a trade to continue to broaden her 
employment opportunities and to learn new skills� All in 
an effort to attain the final goal of being a firefighter. She 
joined the Combat Challenge team to meet other firefight-
ers at competitions, challenge herself, and push her limits� 
She had missed being part of a team and enjoys the bond-
ing experience they share� Paige also enjoys the opportu-
nities Lambton College has provided to give back to the 
community� As well as other opportunities, she has most 
recently volunteered at the Annual Fire Formal, raising 
money for Muscular Dsytrophy, the Hamilton Stair Climb, 
raising money for the Lung Association, and has volun-
teered at the Fire Service Women Ontario Conference� 

cont.

cont.



    39    

Paige has been fortunate to be inspired along the way by 
her parents, who she says are incredible role models and 
hard workers. “They have taught me that nothing comes 
easy and that to be successful in life you have to work 
hard.” She has found other female role models at Camp B-
FFIT and Camp FFIT, as well as the women at the Firefit 
Competitions. “They really showed me I can do anything 
and that it doesn’t matter that I’m a girl, I’ve got this.”

Mackenzie Baker is from London, ON� She spent her 
grade 12 year in high school not knowing what she 
wanted to do when he graduated� The summer before 
returning for grade 13 her father, Capt Steve Baker with 
the London Fire Department, suggested she apply for 
Camp FFIT London� She loved the experience and ap-
plied to colleges for Pre Service Firefighter Education 
and Training as soon as she could� She has found stay-
ing for the additional Fire Science program has given 
her time to mature and gain valuable hands on expe-
rience, learning from full time captains and volunteer 
firefighters� She has also had the opportunity, through 
the program, to volunteer for numerous Muscular 
Dystrophy boot drive campaigns and the Fire Service 
Women Ontario Conference� 

Mackenzie wasn’t able to play her sport when she attended 
college, so when the Firefit team came to her PreService 
class to talk about their work and successes, she knew this 
could be her team opportunity. “Firefit exceeded my ex-
pectations and I ended up falling in love with it.” She and 
her father now share a special bond because of Firefit. He 
had competed 20 years ago and came out of Firefit retire-
ment to compete, “If you do it, I’ll do it.” 

While competing Mackenzie feels nervous and anxious 
during the individual races, but less so during the team 
events, “Having the support of the team and many people 
rooting for you, it is a great feeling of accomplishment.” 
She feels the long summer of being away from family and 
friends paid off, “Firefit is a huge commitment and it’s one 
of the best feelings to know that we’ve accomplished the 
things we have competing against some of the best, most 
in shape firefighters around the world.”

Paige Heron and Mackenzie Baker also paired up for 
the Women’s Tandem, finishing 5th overall at the 
Scott World Firefighter Combat Championships in 
Montgomery, Alabama� 

Team captain, Courtney Surridge is from Kincardine, 
ON. Courtney’s father, Bob Surridge, was a firefighter 
with Bruce Power for 25 years, which greatly influenced 
her decision to look into the career� Growing up as an 
athlete, she has always valued physical fitness and knew 
it would need to play a part in her career. When she first 
started to think about future careers she knew she want-
ed to be fit and active, but also help and inspire people. 
After completing a four month firefighting co-op with 
Bruce Power, she was hooked. “I finally found something 
that excited me enough to jump out of bed in the morn-
ing and to barely be able to sleep, because I was excited 
for what the next shift had in store of me.”

Being a student at Lambton College has provided Court-
ney with many volunteer opportunities, such as the An-
nual Fire Formal, raising money for Muscular Dytrophy, 
the Hamilton Stair Climb for the Lung Association, being 
an Ambassador for the Annual College Fair, tours of the 
Lamtbon Fire School, and volunteering at the Fire Service 
Women Ontario Conference� 

Courtney admits to being highly competitive, pushing 
herself to be her best� She wants to be able to set herself 
apart from others by standing out� It wasn’t enough for 
her just to go to school, she wanted the additional physi-
cal challenge of joining the Combat Challenge team� 
This has given her the opportunity to push herself in an 
independently challenging sport, in both team and indi-
vidual categories� This year she was proud to be named 
Captain of the Lambton College Firefit Team, leading 
them to Nationals in Calgary, Alberta and Worlds in 
Montgomery, Alabama. “I couldn’t have asked for a bet-
ter group of girls to work with that I am proud to call 
my Sisters!” Not only did the team finish 2nd at Nation-
als and 3rd at Worlds, Courtney’s dedication also paid 
off in the individual category earning her an 8th place 
finish at Nationals and a 6th place finish at Worlds. 
She also competed in the Women’s Tandem with Cen-

cont.
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lambton students cont.

tral York Firefighter and Fit By Fire founder, Amber Bowman, becoming the 
World Champions, and coming close to breaking the world record� Courtney’s 
6th place Individual World finish was a time of 2:57, which earned her a spot 
in the Lion’s Den, a prestigious group of athletes who are fastest on the course� 

Once Courtney reaches her goal of being a full time firefighter, she hopes to con-
tinue competing in Combat Challenge to remain fit for her job. She wants to be 
able to make a difference and be prepared to help people on potentially their 
worst day� She wants to inspire her friends, family, and young girls coming into 
the fire service. “I hope to inspire people like people have inspired me, that this 
is the best job in the world and that women are capable of doing it.” 

The team attributes it’s success to the head coach Sue Patrick� Sue is a graduate 
of York University Honours Physical and Health Education/Bachelor of Educa-
tion and has been teaching at Lambton College for 30 years in both Physical 
and Health Education and Sport and Recreation Management programs� When 
the Fire Science Technology program opened in 1995, Sue did the research and 
developed the Fire Science Fitness Courses, which at the time was six semesters 
of Physical Fitness training� She continues to teach the Pre-Service and Fire Sci-
ence Technology Fitness Courses� 

In 1999, the first Lambton College Firefit team competed and since then have been 
part of the Firefit Championships. She took over the Head Coach responsibilities in 
2013 and lead the men’s relay team to a World Championship, and Ian Van Reenen 
finished in the Individual category in 9th place. Tabitha Siegfried, now a Missis-
sauga firefighter, was top three in Canada and also won the World Championship 
title on Team Canada with Amber Bowman and Carla Penman� 

Sue had incredible praise for her student athletes, stating the final challenges were 
extremely competitive, with the team facing the world’s best athletes on one of the 
most difficult courses they have ever competed on, complete with high tempera-
tures and other extreme weather elements that Montgomery presents. “These are 
unbelievable achievements for these young women athletes and future firefighters, 
“said Sue Patrick in a Lambton College press release. “I am incredibly proud of our 
team’s accomplishments on the world stage� They have done an excellent job rep-
resenting Lambton College and have been overwhelmed by the support they have 
received from all over the world.”

Sue added that the team received public accolades from the event organizers, who 
praised the young women during the event’s celebration banquet, due to their in-
credible accomplishments with such little experience. “We became known as the 
new face of firefighting.”

It’s expected that we will see a lot more of these young women, as they complete 
their education at Lambton College and progress through their career paths� They 
have already become an inspiration to many, competing successfully on the world 
stage and giving their spare time to events and fundraisers in their communities� 

Written by Sue Jones - Sue is a Fire Prevention Officer with Ottawa Fire Service, 
after serving her community for 8 years as a firefighter. She is a Fire Service 
Women Ontario co-founder, served on the board for the first 7 years and is the 
Director of the inaugural Camp FFIT in Ottawa. 

Photos - Sue Patrick

For more photos taken by Ashley Uniac-George, please visit the team’s Facebook 
page: Fire-Photography.

cont.
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Pregnancy in the Fire Service

IT RECENTLY CAME TO MY ATTENTION THAT I AM THE MOST WELL 
accommodated pregnant firefighter in Ontario. For this, I 
feel grateful for my accommodation by my fire department. 
I also wish to support others by sharing my story�

This is not my first pregnancy in my 15-year career as a 
professional firefighter, however it is the most successful 

pregnancy in terms of accommodation� I have been working my 
regular shift schedule since I was 8 weeks pregnant as a medical 
trainer through our training division� My own crew has been ex-
tremely supportive of my accommodation in station�

This was not always the case� When I was pregnant with my now 
5 year old daughter, things did not go smoothly. At five weeks, 
I was given permission to operate our supply truck, which runs 
errands around the city and responds to fires in the cold zone. At 
the time, my doctor recommended limited exposure to heat and 
smoke. Everything went well until I responded to a particular fire. 
The following day, the Assistant Deputy Chief notified me that my 
position at the fire scene was of concern and I was to report to 
Dispatch for my next shift� At the time I was concerned that my 
employer thought I did not adequately fulfill my duties at the fire. 
Also, I felt let down by my superior officers who did not notify me 
at the fire itself that my work there was potentially unsafe.

Next I reported to Dispatch where there was some difficulty in or-
ganizing my shift schedule to accommodate both the demands of 
the work and my health requirements� While struggling with this, 
my union rep suggested I needed to “go with the flow” and to “not 
make any waves because I was being accommodated.” 

Then in 2014-2015 I became pregnant on three separate occa-
sions� By this time, my department had moved to the 24-hour 
shift schedule for suppression but still did not have a policy for 
pregnant firefighters. Sadly these pregnancies ended in miscar-
ries� During these emotional times, I had been very private and 
stoic about what had been happening. I finally decided to confide 
in my crew, who showed genuine concern and support for me� I 
felt we became closer as a crew as a result� I felt I could trust them� 
Truly trusting your (male) coworkers in the fire station doesn’t 
come easy. At the time of my final miscarriage, my department 
was aware of my situation as I had told them of my pregnancy at 
8 weeks this time. I was confident I would be accommodated on 
shift this time as a precedent had been set by another pregnant 
firefighter who remains on her regular shift. I was overwhelmed 
with support, including two compassionate days off. I was also 
quite ill and my department made me feel comfortable taking the 
time I needed before returning to full duties� After three miscar-
ries, the medical world investigated the cause of my unsuccessful 
pregnancies� It turned out I had a septate in my uterus which was 
removed and I am now 33 weeks pregnant�

I feel very lucky to be so well represented by my union and well 
treated by my employer during this pregnancy� They have looked 
after my well-being and have taken their lead from an arbitra-
tion in Windsor from 2010, and I do feel they truly care about the 
health and well-being of their employees/members�

Mary began her career in 2002 and is a first class firefighter with 
Hamilton Fire Department. She is an on shift medical instruc-
tor, an instructor with Camp FFIT Hamilton and has worked in 
Dispatch as a fill in operator. Mary and her family are eagerly 
awaiting the birth of their second child.

written by Mary Hindle
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Putting the PASSION back in Firefighting

FOURTEEN YEARS AGO, I WON THE LOTTERY AS THEY SAY.  IN 2003, I BECAME A FIREFIGHTER 
for the city of Ottawa.  Reflecting back to my first day of drill school, I remember the 
Chief of Training telling us to take a snap shot of this moment and store it away in our 
minds for a time in our careers when we are maybe not feeling as engaged or commit-
ted to the job we tried so hard to achieve�  I remember thinking at that time that that 
is just not possible, until like him, 10 years into the job, the spark just wasn’t there 

anymore.  Was it the complacency caused by the fact that fires just aren’t happening as much?  
Was it the lack of meaningful training or new ideas?  Was it the sometimes difficult days when 
I found myself challenging my self-worth and confidence, in part, due to a fire service culture 
that isn’t always supportive of its members?   I’m not sure, but I found myself disengaging and 
contemplating leaving a career that I so full heartedly loved�

What I have realized over the past few years is that my job wasn’t providing me the satisfaction 
it once did�  At least that’s what I thought it was about�  It is easy to place blame on the job for 
my lack of satisfaction because then I was able to redirect the responsibility and ownership I 
would have had to acknowledge if I thought that I was responsible for my lack of satisfaction�  
I found myself looking for opportunities to grow and learn�  I could have just sat around and 
waited for someone to teach me something new, or engage me further, but then I could still be 
waiting�  Once I started looking for opportunity, I was overwhelmed with what was available to 
me�  It became quite clear to me that what I really needed was to refuel my passion�

Written by  
Cheryl Hunt

cont.
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passion cont.

I am so very fortunate to have learned from some of the 
best firefighters from across the world over the course of 
my career, more so in the past few years�  The only reason 
I have been able to do so is because I put myself out there�  
I attend the conferences, sign up for the classes and join 
the programs. Every instructor speaks a different fire 
language, shares a different message or story, and deliv-
ers a different program. What they do all have in com-
mon is their passion for doing their best job, for the best 
job in the world�  Through complacency, some of us have 
forgotten this�  So how do we reignite the PASSION?

Participate fully.  Training isn’t just about going through 
the motions� It’s about being present and not just be-

ing there� It’s about developing skills and increasing 
knowledge in an environment that is safe to make mis-
takes� SO MAKE THEM! We are all too often scared to 
make a mistake, worried about what people will think�  
We can’t participate fully if we are always holding back�

Aspire to be better than you are right now.  If there is one 
thing I have learned, it’s the more I learn the more I 

realize there is to learn� One of the most hard working 
and passionate firefighters I have ever met, Aaron Fields 
from The Nozzle Forward, says that “If you are comfort-
able with where you are at, then you aren’t learning!”  
Know your strengths, but recognize areas that you could 
improve upon and push those limits�  

Surround yourself with passionate people. There is no 
doubt that passion is infectious, but then again so is neg-

ativity�  When challenged with adversity, seek or be a leader 
that inspires members and creates a positive environment 
for learning and living� When faced with negativity, recog-
nize that it exists and choose not to react or participate�  It’s 
always going to be around, so rise above it and ally 
yourself with like minded people who 
share your vision, and either match or 
exceed your enthusiasm�  

Start considering promotion. The 
promotional process for each fire 

department is different and can be 
limiting in itself, however, the great-
est barrier holding most women back 
is themselves�  We too often underesti-
mate our abilities, and defer to our male 
counterparts, therefore holding our-
selves back�  The women who do achieve 
ranking status in their departments 

were able to do so because they never turned down an 
opportunity along the way�  There are mentorship pro-
grams available, such as the Fire Service Women Ontar-
io Mentorship Program1, should you have questions or 
would simply like to talk to women currently in leader-
ship positions, or pursuing promotion themselves�

Independent study. If you find yourself uninspired by the 
training currently offered by your department, or just 

wish to improve upon your own skill set, start by reading�  
The internet is full of videos, articles, forums, training op-
portunities, social networks and so much more, that can of-
fer everything from techniques for cutting a roof vent, to the 
art of reading smoke, to the National Institute of Standards 
and Technology – Line of Duty Death case studies� Your 
department may operate differently from what you read; 
however, there is still learning to be had and important 
conversations that can be started�  When you stop learning 
you disengage, and disengagement fosters complacency�

Open your mind and be willing to learn new ways of doing 
things.  Our world is changing, and therefore how we 

fight fires must also change. The scientific community 
and the fire service have come together over the past few 
years to understand fire behaviour at a higher level.  It’s 
not to say we have been doing it all wrong, because we 
do our jobs very well�  It is important, however, to evolve 
with our modern environment.  There are many fire-
fighters from around the world with vast knowledge, ex-
pertise and experience who can offer a multitude of fire-
fighting skills for your tool box if you are open to learning 
and accepting new ideas and ways of thinking�

Network!  As a firefighter, you could go ANYWHERE in 
the world and be welcomed into a fire hall as a brother 

cont.

cont.
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or sister� They are excited to share their experiences, techniques and equipment, and equally as intrigued to listen and 
learn from you� We just don’t do it enough�  There are numerous ways to network, some more feasible than others of course�  
The fact of the matter is that it isn’t how you chose to network that is important, rather that you just get out there and do it�

Here are a few suggestions:
• Attend Conferences: there are large scale events such as International Fire Instructor Workshop (IFIW) or FDIC 

International, where leading fire fighters from across the world gather to share information and learn from each 
other�  There are also smaller and more local events like the Fire Service Women Ontario fall conference, where 
women and men have the chance to gain hands on experience in various fire fighting evolutions, as well as partici-
pate in workshops and discussions with people from all over Ontario and beyond�  

• Social Media: one of the most accessible and widely used platforms for communication in today’s society is social 
networking.  Besides offering a multitude of fire related pages, pictures, people and job opportunities, the global 
connection it presents is invaluable�

• Get to know the people you work with: connections made within the fire service are quite important and too 
often undervalued�  The most important phone call I have received in my career was three months into my proba-
tion when a fellow female firefighter reached out to let me know she was there if I had any questions or just needed 
to talk�  It’s hard to explain, but at that moment I didn’t feel so alone�  To this day we are still great friends, and I 
make sure that I too take every opportunity to reach out and connect with new members both on my department, 
and in other departments� 

No matter how you break PASSION down, the commonality between all of the ideas presented is that the onus is on 
you, the passionate and engaged firefighter, to assume responsibility for your own growth and advancement in the fire 
service.  It is too easy to place blame on your fire service for not engaging you better, but then again it is also far easier to 
complain than it is to change!  When you begin to advocate for yourself and proactively search for what will ignite your 
passion again, you may be surprised at how your world shifts, shapes and opens up�  Accept opportunity, expand your 
knowledge, and continue to develop your skills; the community you serve depends on it�

Cheryl has been a firefighter with Ottawa Fire Services since 2003, where she is an instructor with FKTP (From 
Knowledge To Practice) Fire Dynamics. She is currently serving on the Fire Service Women Ontario Board of Direc-
tors with a portfolio of Professional Development.  

cont.

1 (Page 40) If you are an FSWO member in good standing or a woman considering a career in the Fire Service (including students), please 
contact fswomentoring@gmail�com for more information on the mentorship program�

Attending conferences 
and workshops can help 
fuel passion for the job.
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Job Description for a Male Ally

L E T ’ S  B E  H O N E S T ,  I T  I S  T O U G H  T O  B E  A  W H I T E , 
straight guy these days� Every one wants to blame 
you for all the messes in the world�

So, I want to be clear – the point of this article is NOT 
to bash or blame straight white guys� The real point 
is we need white, heterosexual men of conscience to 

speak up� The Fire Service, your community, and our nation 
need you to be as courageous in the pursuit of a fire and EMS 
service that gathers, trains and supports the best of every com-
munity, including women, as you are courageous on scene�

Being an ally is not simply an OPPORTUNITY for Men of 
Conscience, it is a RESPONSIBILITY for men living in a sex-
ist society�

If we continue to be honest, we will acknowledge that there 
are many advantages, privileges, which are granted to men, to 
white people, to heterosexuals in our sexist, racist, homopho-
bic nations� They are granted even to well-intended people who 
would never purposely hurt another person�

But privilege is a huge topic and not the central focus here� This 
article offers some guidance and suggestions for those men 
who are working to become more effective allies to women in 
fire and emergency services. Men whose intent is to build a 
more gender just organization�

A few thoughts about good intentions� How can good inten-
tions be obstacles in the path to gender justice and inclusion? 
From the late, Kathleen Carlin, former Executive Director of 
Men Stopping Violence, comes the important lesson of “inten-
tion versus consequence.”

How many of us have taken some action, made some com-
ment – with the very best of intentions – only to realize there 
were unintended, negative consequences of that action? This 
most often happens when we have not gathered enough infor-
mation, or we don’t know enough about the situation – before 
we jump in�

I would suggest to all of us, that the sexist societies we live 
in, that educated and trained us, did us wrong  – that we 
have been un-educated, mis-informed, and mis-led, about 
gender justice� This is NOT blame anyone – we were sim-
ply all excellent scholars of the sexist propaganda we were 
taught� Men AND women� We were all taught that boys and 

cont.

by jona olsson
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male ally cont.

men were stronger, tougher, smarter at math, better at me-
chanical things, and certainly braver than girls and women� We 
were taught (with very few exceptions) that firefighting was a 
man’s job, not a woman’s�

If allies do not challenge and unlearn the sexist stereotypes about 
women and men, BEFORE you speak or act, then even your best 
intentions can have a negative consequence�

How many have heard comments at the kitchen table that ridi-
culed women?  Or heard a sexist joke in the rig or on the bay 
f loor? Or a demeaning comment about a female customer at a 
vehicle crash or other scene?  Were you ever aware of sexual 
harassment or assault in your department or at a fire service 
training or conference?

When you heard that comment or joke – did you interrupt it? If 
you knew of an incident of sexual harassment against one of the 
women in your organization – did you report it? 

If you did NOT interrupt? Why not? What stopped you? What 
were you afraid might happen?

Men who intend to be allies must recognize that every act of 
sexism, committed in your presence or with your knowledge, is 
done in your name if you don’t respond� (As a white person, I 
have to acknowledge that it’s the same for me if I allow a racist 
comment or action to go uninterrupted – that racist act is being 
done in my name.)

If you DID interrupt or report, was there push back - against you? 
Did you take a metaphoric (not literal, I hope) beating for your 
intervention? If there was any kind of recrimination toward you 
for your ally behavior – has that made you more hesitant to speak 
up next time?

Being an ally is not risk free� Being an ally requires courage� Men 
who take a stand against sexist behavior will often face recrimina-
tion, but should be aware that the recriminations women face for 
the same interruption will be significantly harsher.

If you believe in your mission as an ally, I hope this job description 
supports your work�

cont.

cont.
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male ally cont.

JOB DESCRIPTION for a Male Ally

1. Listen to women
Sometimes that’s all you need to do. You do not need to fix 
things all the time� Keep the respectful conversation going� 
Avoid walking on eggshells� Be direct�

2. Believe women
Years ago I was given a crucial lesson from an Indigenous 
woman friend� In my misguided attempt to be empathetic 
after she related a racist action that had been taken against 
her – I said “I understand how horrible that experience 
must have been.” Her response to me, “As a white woman, 
you do not understand, nor can you understand, and I am 
not asking you to understand� I am only asking you to be-
lieve me when I say this is what happened.”

3. Be respectful
It never hurts to ask another person (of any gender, racial 
identity, spirituality, et al) what feels respectful or disre-
spectful to them� I cannot assume that what feels respect-
ful to me will feel that way to you.)

4. Have Zero tolerance and communicate WHY?
for sexist (or racist, homophobic, transphobic, ableist, anti-
semetic, Islamaphobic, et al) language, comments, jokes, 
behaviors� 

5. Set clear expectations, be consistent and follow 
through

6. Leave your assumptions and stereotypes be-
hind you

7. Learn the truth. 
When others around you are mired in falsehoods or stereo-
types about women – offer them a different perspective.

8. Educate yourself. Take some risks. Ask ques-
tions. 
Most women will welcome thoughtful questions� Don’t be 
afraid to ask us�

8. Being an ally means YOU interrupt that sexist 
remark, joke, or policy so the women of your de-
partment who are the targets don’t have to. You 
must interrupt those things even when there is no 
woman anywhere around! ESPECIALLY then.

9. Share what you know – information, tips, tricks 
of our trade and profession. 
Every responder should share everything they know – for 
the whole team to be more competent�

10. Learn what the women have to share with you. 
Learn what they bring from their experiences that 
are different from yours.

11. Stay MISSION focused

12. Learn your crew’s unique gifts
Recognize the unique talents, skills, perspectives that only 
that firefighter has to offer the team. Then employ those 
unique talents in service of the mission�

13. Be a diversity-inspired leader

14. Do NOT reward bad behavior. DO reward the 
behaviors you know will lead to more gender jus-
tice – and better fulfillment of your mission.

15. Welcome teachable moments. Use your own 
mistakes to model cleaning them up. Cleaning up 
your mistakes offers allies their biggest opportu-
nity for modeling ally behavior.

16. Be a role model – modeling changing your lan-
guage, behavior, model changing your mind. Show 
how a secure man can value and affirm the contri-
butions of women in our service.

As our male allies step up and speak out to build more 
gender inclusive and affirming departments, we all need 
to stop thinking about making this cultural change FOR 
women and recognize that we are making this cultural 
change to serve our mission and to benefit the fire service.

To all our male allies – thank you�

© 2016 -  Chief jona olsson, Latir Volunteer Fire  
  Department
  Director, cultural bridges to justice –  
  www�culturalbridgestojustice�org 
  cbjona@taosnet�com
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 FSWO Conference & AGM Sponsors

OUR 2016 
CONFERENCE 

SPONSORS

MARNIE VICKERD



Foresight Property 
Inspections 
5 Paxton Lane

Niagara-On-The-Lake, ON
L0S 1J0

Air Products Canada 
20 Indian Road South

Sarnia, ON
N7T 7K2

Rondo’s Pizza Plus 
780 Rosedale Avenue 

Sarnia, ON
N7V 2A1

Demi’s Place B & B 
125 Centre Street

Niagara-On-The-Lake, ON
L0S 1L0

Seaway Pool & Spas 
27 Heritage Road

Markham, ON
L3P 1M3

Davidson & Associates, 
Fire & Life Safety 

463 Queen Street
Petrolia, ON

N0N 1R0

JK Counter Tops Ltd. 
65 Covington Street 

Hamilton, ON
L8E 2Y4

Hilton Toronto 
Airport Hotel & Suites 

5875 Airport Road 
Mississauga, ON

L4V 1N1

Valu-Mart 
5 Main Street

Morrisburg, ON
K0C 1X0

Taftan Kebobs 
9625 Yonge Street
Richmond Hill, ON

L4C 5T2

SPECIAL THANKS TO OUR SPONSORS!  
We appreciate your support!

The National Club 
303 Bay Street

Toronto, ON
M5H 2R1

Big Creek Stables 
386 Big Creek Road

Caledonia, ON
N3W 2G9

Northern Corvette 
1980 Hwy 20 East #10

Fonthill, ON
L0S 1E6

 Dr .Ugo Gizzi 
1231 St. Clair Avenue West 

Toronto, ON
M6E 1B5

Rea Inc. 
800 Bathurst Street Suite 408

Toronto, ON
M5R 3M8
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A Note from Our PresidentStop! It’s Marketing Time.

OKAY... NOTHING MAKES ME GRIND MY TEETH MORE, THAN WHEN 
the fire service starts talking about public education and 
words like “marketing” and “public relations” are thrown 
around� Some will argue about what some aspects of pub-
lic education are; they’ll call it PR or marketing or “fluff”. 
Yes, someone actually referred to Pub Ed as “fluff”. Ugh.

The topic was reignited this week on LinkedIn� My most excellent 
and knowledgeable colleague, Robert Avsec, had this passage in his 
recent article, “Fire and Life Safety Education: A Little Less Talk and 
a lot More Action”:

Open Houses in fire stations and fire halls, giveaways of plastic 
fire helmets, coloring books, pencils, erasers, and temporary 
tattoos are not truly “fire and life safety education” efforts. 
They are more akin to marketing efforts for those local fire de-
partments (Not that marketing is not important for a fire de-
partment� It is if the community is to know what they depart-
ment does and what it needs.).

In an article that I loved, I disagreed with that� I get what the intent 
was; point out the difference between fire safety message delivery 
and simply being visible to residents young and old� I agree with the 
sentiment that “public education” does not begin and end with open 
houses and plastic fire helmets; but it is, in my opinion, part of it.

What do Home Depot 
and your fire department 

have in common? 

cont.

written by Tanya Bettridge



Harvey’s /  
Swiss Chalet 

301 Queen Street South
Bolton, ON

L7E 2R2

Bell Financial 
15165 Yonge Street, Suite 201

Toronto, ON
L4G 1M1

Gregory Kwok,  
Royal LePage 

5055 Plantation Place
Mississauga, ON

L5M 6J3

Plus Plumbing  
433 Stillmeadow Circle

Waterloo, ON
N2L 5M1

 Brubacher Drums
855 Arthur Street South

Elmira, ON
N3B 2Z2

Tim Horton’s 
246 Bloor Street West 

Toronto, ON
M5S 1V4

Forte Produce
106 Winniett Street

Brantford, ON
N3T 1N2

Monarch Fabricating 
& Die Casters 
45 Colville Road 
North York ON

M6M 2Y2

Irving Group of 
Companies 

1551 Weston Road
Toronto, ON

M6M 4Y4

KB Contracting 
701 Limeridge Road East

Hamilton, ON 
L8W 1A4

Ukranian Farms  
Co-Operative Ltd 

22 Tache Street 
Fisher Branch, MB 

R0C 0Z0

Staples 
15 Balsam Street, Suite 1

Collingwood, ON
L9Y 5H6

Salad Thai 
Restaurant

398 Kerr Street
Oakville, ON

L6K 3C1

Anchors  
Tattoo Studio 
419 Guelph Line
Burlington, ON

L7R 3L7

Costco Wholesale 
1225 Brant Street 

Burlington, ON
L7P 1X7

Realty Executive  
Plus Ltd. 

4310 Sherwoodtowne 
Boulevard, Suite 303

Mississauga, ON
L4Z 4C4



Bertino Kitchens
1948 Mattawa Avenue

Mississauga, ON

The Naked Wing
24018 Woodbine Avenue

Keswick, ON

Beech Construction
2115 Cockshutt Road

Waterford, ON

Dreamaker Family Campground
Site 1A General Mailbox #47

Southhampton, ON

D & D Tow Truck Builder Inc.
101 Oakdale Road, Unit 10

Toronto, ON

Mortgage Architects
14 Marin Street

Milton, ON

Wolfe Smith & Forester
140 St. Andrew Street West

Fergus, ON

Dancewear Plus
515 Wharncliffe Road S, Unit 4

London, ON

Liberte Tapas and Potation
186 King Street West

Dundas, ON

Lisbert Management
PO Box 10006 27 Legend Cr

Ancaster, ON

Sodrox Chemicals Ltd
PO Box 515 Station Main

Guelph, ON

Bell Vending Company
63 McLean School Road

St. George, ON

Accountax International Inc
5824 Main Street Suite A3

Niagara Falls, ON

Wellborn Auto Service
103 Ahrens Street West

Kitchener, ON

Doggie Detailing
380 Dundas Street East, Unit D5

Oakville, ON

SPM (Specialty Precision Metal)
9 Nixon Road

Bolton, ON

Argyle Tax Service
1920 Dundas Street

London, ON

Loblaws
270 The Kingsway

Etobicoke, ON

JDI Cleaning Systems
354 King Street North Unit 2A

Waterloo, ON

Design Systems Canada Ltd.
3585 Rhodes Drive, Suite A

Windsor, ON

Porto
1370 St. Clair Avenue West

Toronto, ON

Dr. Neville Smith
742 Queensbridge Drive

Mississauga, ON

Kalar Transport Services
140 Advance Boulevard Unit 10

Brampton, ON

Bank of Montreal
91 Queen Street, PO Box 363
Niagara-On-The-Lake, ON

G. Kranz Insurance  
& Real Estate 

165 Queen Street, Box 310 
Killaloe, ON

Hollywood Coin Laundry
180 Ossington Avenue

Toronto, ON

Weston Property Managament 
1775 Weston Road, Unit 100 

Toronto, ON

Shaw Music
570 Elgin Street 

Fergus, ON

NCCSI
260 Division Street

Cobourg, ON

Freedom Village of Canada
3310 South Service Road, Suite 102

Burlington, ON

Precision Truck  
Lines Inc. 

8111 Huntington Road
Vaughan, ON

GNC Green  
Janitorial Services Inc.

772 Upper Paradise Road, Unit 35
Hamilton, ON

BMT Insurance &  
Financial Services 
137 - 6th Avenue 

Cochrane, ON
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marketing time cont.

Here is my take on the subject. You are a fire department. It 
is my belief that any public education division, in order to be 
effective, must also be a public relations firm, a communica-
tions and media agency and a marketing guru� Now, I love 
analogies so I’m going to use one here�

Let’s say instead of the Fire Department of Anytown selling 
fire safety, you’re Home Depot selling hammers. In order for 
the general public to want to come in to your store and buy a 
hammer, you’re going to have to do a few things�

Establish Your Brand (hint: this is Public Relations)

Think about Home Depot� What is it known for? It’s a con-
tractor’s haven, a DIY utopia and is home to aisles where the 
what-colour-of-tile arguments start� Home Depot long ago 
established itself as one-stop shopping for beginner DIY-
attempters, expert contractors, and everyone in between� It 
worked hard to supply the bricks & mortar store that serves 
all customers and also cater to busy contractors� To comple-
ment the store, its website is impressive� It learned early on 
that many of those “beginners” would rather search online 
for products than walk the same aisles as someone building 
their 67th house� But just in case, they employ those super-
helpers in orange vests who can answer all your questions�

Fire Departments have become one-stop shopping for their 
communities. We doǹ t just fight fires. We respond to myri-
ad types of incidents. We do inspections and enforce the fire 
code� We deal in public education, arson prevention, hoarding 
issues, emergency management and more� Our training has 
become incredibly in-depth and complex as a result. Firefight-
ers in particular are considered heroic� The public in general 
has come to associate the fire service with brave men & women 
who want to save our lives... and get Fluffy from the tree.

How did we get such a glorious public image?

Beyond home project haven, Home Depot is also synony-
mous with philanthropy� From The Orange Door Project 
to Habitat for Humanity to the numerous grants and part-
nerships that benefit the community, Home Depot is just 
as known for helping communities as it does customers� 
Although it offers as big a range of products as Walmart, 
Home Depot has a significantly different public image.

In the fire service, we do boot drives, breast cancer aware-
ness, mental health awareness, Camp Day, open houses, 
aerial-sprinkler days, you name it� None of those initia-
tives are designed to prevent fires; they are designed to 
establish a positive rapport with the community and cat-
apult the level of positive image in the community� Good 
news; it works�

It works because it makes the fire department open, accessi-
ble and trustworthy� Like Home Depot customers, if people 
have a negative view of us or don’t trust what we’re trying to 
do, they won’t buy our hammers or even go near our store� 
Before the public will “buy what you’re selling”, you first 
have to establish your brand with some good, old-fashioned 
PR; which is where those non-fire events come into play, in-
cluding open houses�

Communication & Media

Back to the hammers� Let’s say that Home Depot is about 
to launch its new range of ultra-snazzy hammers� Snazzy 
Hammers� So Home Depot has decided that each store will 
go door-to-door to see what kind of hammers people have in 
their homes and if they need a new hammer�

cont.

What’s that? You’re stuck? 
We got this! Turns out, not 
only are you cute, you’re 
good for our community 
relationships!

cont.



Precision Hone Inc.
4450 Corporate Drive, Unit 1

Burlington, ON

Grey Bruce Business Services
273 9th Street East
Owen Sound, ON

Napa Auto Parts
37 Maple Valley Road

Cornerbrook, NL

AGW Hardwood Flooring
16 Lexington Avenue

Etobicoke, ON

Studio Corp
795 Brant Street
Burlington, ON

Sammy’s Rec Room
10 Mount Pleasant Street

Brantford, ON

All Star Grounds Care
12 Cloud Drive 

Toronto, ON

KM Home Improvements Inc.
7652 - 3rd Line Road

Wallenstein, ON

Kenilworth Spring & 
Suspension

540 Rennie Street
Hamilton, ON

Taftan Kebobs
9625 Yonge Street
Richmond Hill, ON

D & D Tow Truck Builder Inc.
101 Oakdale Road, Unit 10

Toronto, ON

ML Tax Service
539 King Street East

Kitchener, ON

Carpet World 
2452 Princess Street 

Kingston, ON

Acton Auto Tech
45 Main Street North

Acton, ON

Doggie Detailing
380 Dundas Street East, Unit D5

Oakville, ON

Bill Fralick Aluminum
138 Bayview Drive

Barrie, ON

Pantheon Restaurant
407 Danforth Avenue

Toronto, ON

California Sandwiches
5950 Dixie Road
Mississauga, ON

Bracebridge Fire Department 
16 Dominion Street 

Bracebridge, ON

Joy Ride 150
150 Bullock Drive, Unit 1

Markham, ON

Sodrox Chemicals Ltd 
PO Box 515 Station Main

Guelph, ON

Morpheus Hair & Esthetics
105 Adelaide Street West, Concourse

Toronto, ON

Marriott Residence Inn
383 Colborne Street

London, ON

Greenfield Specialty Alcohols 
98 Walker Drive 
Brampton, ON

Regina General Hospital
1400 - 14th Avenue

Regina, SK

The Shepherd’s Inn
PO Box 6425 

Fort St. John, BC

All Star Grounds Care
12 Cloud Drive

Toronto, ON

Peter B Choy & Associates
2750 14th Avenue

Markham, ON

Master Mechanic Hamilton
485 East 38 Street

Hamilton, ON

ITT Ontario Pro Service
PO Box 216

Port Colborne, ON

Masala Pakistanian Cuisine
10737 Yonge Street, Suite 2 & 3

Richmond Hill, ON

Gleneagles General Contracting
2220 Midland Ave Unit 61AP

Scarborough, ON
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marketing time cont.

If Home Depot were to simply go out and do that, they’d have 
a lot of unanswered doors and “No, Thank You” because peo-
ple think you’re just trying to sell them something� But what 
if people knew to expect them? What if Home Depot did a 
media and communication blitz the two weeks leading up to 
that, letting all those residents know:

• to expect their presence in the neighbourhood
• that they’ll be dressed in orange, Home Depot aprons
• that their mission is to simply show you the amazing, 

never-before-seen features of the Snazzy Hammer
• that every 10th household will receive a FREE Snazzy 

Hammer, JUST for answering the door and watching the 
demonstration

• that Hammer Dude, the Snazzy Hammer mascot, will 
be stationed at the Home Depotmobile for kids to meet 
& get a picture with

Sounds a lot better, less creepy, and more enticing, doesn’t 
it? You know where I’m going with this� Door-to-door smoke 
alarm campaigns are public education in its purest form� But 
to maximize effectiveness, fire departments should be doing 
the most communicating and advertising they can before 
those visits start�

Training on communication and media is imperative for 
your public education to be the most successful it can be� It 

can elevate the level of excitement for what-
ever campaign you’re about to embark on, 

it can shine spotlight on specific issues 
or people, and it provides a level of 

comfort when needed� That train-
ing will also come in handy when it 
comes time to actually deliver the 
fire safety message.

Hammer It Home With Marketing

Think of all the places you have seen the Home Depot 
logo� Think billboards, signs, f lyers, websites, newspa-
per ads, TV commercials, NASCAR and Major League 
Soccer (MLS). Why does the company spend so much 
time and money on advertising? The answer is the same 
for the fire service; Home Depot wants you to think 
about Home Depot and DIY projects as often as pos-
sible� It aims most for you to think about it while you’re 
at home, because then you’ll look around at your ugly 
kitchen, the unfinished basement, the honey-do list���

This is where Marketing comes in� According to the Ameri-
can Marketing Association, Marketing is “the activity, set 
of institutions, and processes for creating, communicating, 
delivering, and exchanging offerings that have value for cus-
tomers, clients, partners, and society at large.”

In the 1960s, Neil Borden introduced us to the 4 Ps of the 
Marketing Mix: Product, Price, Place, Promotion; in the 
1990s this would transition into Lauterborn’s four Cs (con-
sumer, cost, communication, convenience). Enter the new 
millennium; we have abandoned the push marketing in fa-
vour of the pull marketing path. The difference has resulted 
in companies doing everything they can to learn about their 
customers’ wants, needs and habits in order to position 
themselves where they can capture - and lure in - their cus-
tomers’ attention and wallets� Enter humour, sex, raunch, 
wit, shock & awe�

Stop. It’s Hammer Time

If you’re Home Depot, in the 90s you probably used flyers to 
advertise the Snazzy Hammer� The lure was likely the price 
and the word “new”. You would repeat the commercial on 
TV and the hammer would be in the flyer on the first page, 
upper left or center, with “15% off” in large font. That’s how 
a typical company would push a new product�

If you’re Home Depot today, you might pull consumers in 
by creating a tweet featuring a vintage photo of hip-hop 
music star M�C� Hammer alongside angled shots of the 
Snazzy Hammer, under the words “STOP. It’s Hammer 
time! This weekend, find out why other hammers just 
can’t touch this and get 15% off.”

Everyone loves a 
hug from Sparky, 
especially one that 
doesn’t sneak up 
on you!

cont.

cont.



Cuts ‘N Styles 
Toronto

J.D Do It All Renovations 
Tiny

Hertiage Woods Golf Course 
Niagara-On-The-Lake

Casey’s Propane 
Peterborough

Comfort Inn 
Cambridge

Haynes General Store 
Main Labrador

Top Natural Foods Inc. 
Concord

Hamilton Indoor Go Karts 
Hamilton

Superior Suspension Parts 
Mississauga

Harmony Funeral Services 
Edmonton

Gregory Kwok 
Mississauga

Blue Line Plumbing & Heating 
Ajax

Coldwater Taxi 
Coldwater

Fernleigh Lodge 
Cloyne

BMT Insurance & Financial Services 
Cochrane

Montana’s Cookhouse 
Markham

RPM Automotive 
Cambridge

Concord Hard Chrome Limited 
Concord

Rivard Engineering 
Timmins

Sten Tech 
Markham

Tiny Shop Bakery 
Dundas

Ronnie Shi Paralegal Services 
Markham

The Salvation Army 
Mississauga

Eagle Valley Golf Club 
Niagara Falls

Green Scenes Groundskeeping 
Niagara-On-The-Lake

Strongman Properties 
Oakville

Warrenpoint Carpentry 
Hamilton

Pearle Vision 
Richmond Hill

Crawford, Smith & Swallow 
St. Catherines

Via Con Masonry 
Toronto

Dave Smith Youth Treatment Centre 
Carp

Universal Inn & Suites 
Niagara Falls

My Sister’s Closet 
Port Hope

Abbe Opticians 
Oakville

Soulliere Concrete Systems 
Comber

Boca Construction 
Etobicoke

Superior Suspension Parts 
Mississauga

Home Hardware 
Guelph

OnTech Security & Wiring Inc 
Toronto

Dr. John Bienenstock 
Hamilton

Miley Company 
Scarborough

Cuts ‘N Styles 
Toronto

Legal Action 
Toronto

Galaxy Brantford 
Brantford

Grand Avenue Montessori School 
Toronto

The Cat’s Bark 
London

E & S Automotive Inc. 
Etobicoke

B + M Motorsports 
Renfrew

VJ Graphics 
Scarborough

Matchedash Massage Therapy 
Orillia

Scott Hoegy Building 
Elora

Joy Ride 150 
Markham

Greenfield’s Family 
St. Thomas

Superior Suspension Parts 
Mississauga

Mr. Ram Auto Refinish 
Toronto



marketing time cont.

Your average consumer won’t notice the absence of a price, or details about the product, or lack of mention 
that it’s available at Home Depot� That tweet will prompt an inner dialogue of, “MC Hammer... that’s hilari-
ous... I wonder why other hammers can’t touch it... better go to Home Depot. This weekend.”

Think about your fire department’s public education program in the 90s. Did it even have one? Did it 
consist of the “install & maintain working smoke alarms” because “it’s the law”? That’s push marketing. It 
Does. Not. Work. People see the “safety” theme and they tune it out, glaze over it, or run for the hills.

More and more, we’re seeing fire departments using the pull marketing approach. Today, a fire department 
might post a tweet that includes a big vintage photo of M�C� Hammer and three smaller photos of yellowed, 
expired smoke alarms. The tweet captions them with “You can’t test this. Stop! It’s new smoke alarm time!” 
and a link to a video, or Instagram photo, of smoke alarm expiry info�

Don’t believe this will get people thinking about smoke alarms? Check out Budweiser’s Superbowl commer-
cials on YouTube and tell me how many of them actually told people “Buy our beer. It’s the best.” In fact, let 
me know how many actually talk about the beer, period�

C. All of the above

Open houses, giveaways, school visits, hoarding and arson awareness, smoke alarm campaigns, fire drills, 
rack cards, banners, websites, twitter��� Public relations, marketing, advertising��� Public Education is not 
just one or the other. It’s C) all of the above. When you learn which aspects serve which purposes, that’s 
when you can really elevate your Pub Ed effectiveness. If you have found what many others have discov-
ered, it’s that they can all complement and help one another�

We can all learn, or improve on, the ways in which we can intertwine the messaging with the channels for 
delivery� An open house doesn’t have to be a one-way ticket to free, plastic helmets� It could be a conver-
sation-starter, a fire extinguisher training opportunity, or simply a way to connect with kids who might 
otherwise be scared of you� Heck, maybe Home Depot could sponsor a burn cell to really help drive home 
how quickly fire consumes a room with smoke. The possibilities are endless.

Stop! It’s Pub Ed time...

cont.
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Mission Statement

The object of Fire Service Women Ontario 
is to encourage, promote and advocate for 
women in the Fire Service and shall include, 
but not be limited to;

1� Inspiring positive change in the Fire Service;
2� Encouraging the development of a diverse work-

force in the Fire Services based on core values;
3� Actively developing potential within the Fire Ser-

vice through effective networking and support;
4� Recognition of the role models and mentors at 

all levels within the Fire Service;
5� Fostering supportive, professional & personal 

relationships and networks among women in 
the Fire Service�

Fire Service Women Ontario 

 www.fswo.ca

  fswontario@gmail.com

 FSWOntario

  fireservicewomenontario

We want to hear from you!

This publication is for our membership and we’d 
love to hear your thoughts on articles you’d like 
to read and suggestions to make our magazine 
even better.  

CONTACT US

DO YOU HAVE AN IDEA FOR THE 
FSWO MAGAZINE?
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